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highlight how renewing online
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call-to-action.

best days to send.
Regional Wisconsin snowmobile

license-purchasers from the

.I 7 O O O previous year with content targeted
I to drive repeat purchases.

WANT MORE?

LJS:oeur::;I;o K Contact Granicus: at info@granirtus.f:om to finc'l out
snowmobile license Total numbers give organizations Growing your audience is important, how other public sector organizations are using
renewals in I ] insight into the true reach and @ but so is retaining them. An increase in digital outreach to convert web browsers into an
Wisconsin. engagement of a message. If your unsubscribes can indicate that your engaged digital audience, increase engagement with
organization wants to look at organization is sending too many that audience, and leverage data to drive ongoing
People who elected to receive Focuses the content on how i individual openers or clickers, emails, irrelevant content and other improvements to their digital outreach strategy.
compelling news stories and finding the right health |

insurance dramatically
improved someone’s life and
then links to a web page for
more information.

Didn't end up getting blacklisted! ’

'I 8 O O O / 'I O O O reference your unique openers or factors. Look at how many people

7 7 unique clickers. unsubscribe for each email or
holistically over time to drive

improvements in your digital outreach

GRANICUS

Because the public sector sends more Take any metrics above and divide m
3 5 O O O / -I O O O O frequently (especially with urgent or by the total number of people who
I I

critical content), it's valuable to look received your email to geta
Ensuring driving instructors had the right information to at opens or clicks across all messages percentage of open or click activity. g v

Use email to drive n o
awareness around * ﬁ
health insurance i
updates and - .

available options
and nationwide.

Potentially driving more people to seek health insurance.

important information from the
-I 8 5 O O O Department of Health and Human
7 Services (HHS). _ﬁ

Presents relevant content
through video to connect
with the audience & uses

short descriptions with links

to more information to

Driving instructors throughout the
UK who rely on email to learn

3 O O O O about driving test updates and
7 safety. /'

Unsubscribes and bounced email
addresses were automatically
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