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Today’s Speakers



Congrats to our 
2017 Award 
Winners! 

www.granicus.com/awards

• Digital Achievement Award (Capstone): Hurst, TX
• Transformed Access to Services Award: Leon County, FL
• Transformed Access to Services Award: CDC



SHELLY KLEIN

C u s t o m e r  S e r v i c e  
T e c h n o l o g i e s  
A d m i n i s t r a t o r

Hurst, Texas

KARA MCKINNEY

Public Information Officer
Hurst, Texas

4

Speakers



EMERGENCY DIGITAL 
COMMUNICATIONS

P RES EN TERS :  

S H ELLY K LEI N  - CU S TO M ER S ERV I CE 
TECH N O LO G I ES  A D M I N I S TRATO R

K A RA M CK I N N EY - P U BLI C  I N F O RM ATI O N  
O F F IC ER

A N D  S O C I A L  M E D I A E X T R A O R D I N A I R E



TOOLS
E-Communication is the fastest, most effective means of getting a 
message out. Some great tools include:

¡CodeRed
¡Social Media (Facebook, Twitter, NextDoor)
¡Website
¡Mobile App
¡GovDelivery e-mail notification system





CODERED
CodeRED delivers critical communications through a 

high-speed telephone calling system to a specific 
geographical area of the City, or to the entire City, via a 

multi-modal approach.

It’s capabilities include phone, TDD, text, email and mobile 
alerts.



SOCIAL MEDIA
¡Obviously one of the fastest ways of getting the word 

out…people love to gossip!
¡For urgent situations ask followers to share!
¡Don’t be afraid to post to pages not considered ‘emergency’ 

type pages, like Parks and Recreation, Library, Senior 
Center. 

Kara McKinney will expand on this topic.



USE YOUR WEBSITE
¡Don’t be afraid to use your beautiful homepage for 

emergency information! It can be done, I promise!
¡Create a stand-alone webpage for the situation that houses 

all necessary information about the incident.
¡Point your social media posts to the webpage.
¡Keep consistency on all posts with a familiar image.
¡Send media to the webpage.



USE YOUR WEBSITE



USE YOUR WEBSITE



KEEP CONSISTENCY



MOBILE APP

If you’ve 
got one, 
use it!
(works great for 
advertising events too J)



E - M A I L N O T I F I C AT I O N  S Y S T E M S

Email is 
not dead!
(Look, another way to 
use that webpage you 
created!)
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BRITNEY SMITH
Public Information & Communications 
Officer
Leon County, Florida



Leon County Government
Community & Media Relations



Prepare

• Ready to Go Kit
– Evergreen message promoting preparedness
– Remember: 

• Leverage existing relationships to promote message
• Consistent messaging on all platforms
• Prepare before an emergency happens 



Preparedness and Resilience

Social media / billboards

Citizens Connect mobile app



Act
Daily Updates Partnership with Local Radio



Communication by the numbers

Hurricane Irma
• 3 press conferences prior to landfall
• 11 news releases reaching 200,000 citizens
• 70 social media posts generating more than 

12,614 likes and shares
• 766,281 engagements on Facebook, 

349,000 people reached on Twitter
• Public information efforts resulted in Leon 

County’s message being seen, heard, and 
read Nearly 5 Million times 



Recover
Emergency Information Portal Leon County LINK



For more information:
Community and Media Relations
p. (850) 606-5300
e. CMR@LeonCountyFL.gov



• Are you responsible for controlling the message during an 
emergency?
A. Yes, I am the primary point during an emergency.
B. I am on the team that is responsible, but am not the primary 
point.
C. No, I'm not the primary point or on the communications team.
D. I'm not sure.
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Poll
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KELLY HOLTON
Chief Communications Officer, Center 
for Disease Control Prevention (CDC)



National	Center	for	Emerging	and	Zoonotic	Infectious	Diseases

Communicating	with	Travelers	
During	Emergencies

Kelly	Holton
Chief	Communication	Officer,	CDC	Travelers’	Health	Branch

October	25,	2017



Travelers’	Health	Branch	Mission

Helping	to	reduce	illness	and	injury	
in	U.S.	residents	traveling	

internationally	or	living	abroad.



§ Studying	and	monitoring	illness	and	injury	among	travelers
§ Monitoring	disease	outbreaks	and	other	health	threats	around	

the	world	that	may	affect	travelers
§ Providing	travel	health	advice,	including	vaccine	

recommendations	and	requirements	for	international	travelers	
and	their	healthcare	providers.

§ Delivering	health	communication	and	education
to	a	variety	of	audiences

§ Developing	and	distributing	event-specific	advice	
regarding	the	risks	of	travel	during	an	emergency

Travelers’	Health	Branch	Activities



Recent	Emergency	Responses



Audiences	During	Emergencies
§ International	travelers	

– Outbound	from	the	US
– Inbound	to	the	US
– Includes	travel	to/from	US	territories

§ Clinicians
§ Travel	industry
§ Humanitarian	Aid	Workers
§ Other	US	government	agencies
§ Foreign	government	entities

Focus	today	on	messages	for	travelers	during	the	Zika	response.



Traveler	Communications	
Goals	for	traveler	communications	about	Zika:
• Encourage	all	travelers	to	take	appropriate	precautions

– Prevent	Zika	during	travel
– Protect	community	after	travel

• Prevent	birth	defects	associated	with	Zika
– Advise	pregnant	women	to	avoid	travel	to	places	with	Zika
– Provide	guidance	for	travelers	with	pregnant	partners
– Provide	guidance	for	couples	planning	pregnancy



Travelers’	Health	Website

www.cdc.gov/travel



Zika

Ebola

Measles
• Level	1,	Watch

• Follow	usual	precautions
• Level	2,	Alert

• Use	enhanced	precautions
• Level	3,	Warning

• Avoid	nonessential	travel

Travel	Notices



Zika Travel	Notices

Total Views 2016

Zika Travel 
Information 

Page
5,347,645

Zika Travel 
Notices 7,612,557



Interactive	Zika Map

• Depicts	areas	with	Zika
• Pop-up	messages	lead	

users	to	additional	
content

• 2.1	million	views	to	date



Interactive	Risk	Assessment	Tool
Provides	tailored	Zika	risk	information	
and	prevention	strategies	based	on	user-
supplied	information	

– Personal	travel	history
– Partner’s	travel	history
– Pregnancy	status

Since	launch	(01/12/2017-10/24/2017)
– Start	button	clicked:	19,910
– Endpoint	reached:	15,250
– 76.6	%	completion	rate



Ports	of	Entry	Messaging
Modernizing	message	systems	with	
networked	monitors:	

• Allows	for	quick	updates	of	
messages	when	
recommendations	change

• Can	be	placed	in	ports	with	
no	CDC	staff

• Augments	existing	CDC	
monitors	and	partnership	
with	CBP/TSA



Newsletter	and	Travel	Notice	Alerts



CDC-INFO
Public	inquiry	hotline	and	email	service
• Total	travel-related	responses	(2016):	11,716

– Zika travel-related	responses:	2,128	(18%)
• Questions	referred	to	Travelers’	Health	Branch:	861

– Zika questions	referred:	280	(33%)



Social	Media



Social	Media	



Spotlight:	Zika and	Male	Travelers
• Targeted digital campaign for male travelers

• Focused on during- and after-travel 
prevention behaviors

• Ran August-September 2017
• Reach: 57 million 
• Clicks to CDC’s website: 137k



YouTube	Videos



Zika Text	Message	Program

• Nearly	26k	subscribers
• 107k	text	messages	sent	
• Top	destinations	queried:	Mexico,	

Puerto	Rico,	Bahamas,	Costa	Rica,	
and	Dominican	Republic

• Messaging	in	English	and	Spanish	



In-Person	Communication



Available free in the App Store 
and Google Play

Download	our	Apps:
Can	I	Eat	This?	and	TravWell

Stay	Informed	…	Stay	in	Touch



Coming	Soon:	
TravWell	2.0	launch	

§ Refreshed	look-and-feel
§ Expanded	functionality

• Trip	sharing	with	other	travelers
• Multiple	traveler	management
• Flexible	date	selection

§ Ability	to	provide	push	notifications
• Emergency	based	notifications	to	all	users
• Destination-dependent	notifications



Stay	Informed	…	Stay	in	Touch

CDC Travelers’ Health 

@CDCtravel

CDC-INFO
800-CDC-INFO
(800-232-4636)

TTY 888-232-6348
8am – 8pm EST


